1979 INDEX 


Authors Article number(s) Authors Article number(s) 
Baker, H. Scott 29 Kory, Paul F. 37 
Beal, Katherine 5 Lee, Robert W. 2 & 20 
Bruggeman, Jeffrey M. 28 Lidd, Stephen J. 32 
Bugbee, Bruce A. 15 Louderback, Peter D. 8 
Connell, James E. 37 Martinez, Robert L. 19 
Cooper, Daniel 3 McGuffie, Patrick A. 
Crabill, Thomas B. 6 Moran, David E. 
DeRusso, John J. 15 Najarian, Gerald 
Dornan, Daniel L. 29 Nelson, Charles A. 
Dvorak, Donald F. 25 Nilsen, Kenneth O. 
Dygert, Paul K. 31 Oppenheimer, Allen M. 
English, Fenwick W. 18 & 33 Parrett, Daniel J. 
Erikson, Walter E. 14 Regentz, Michael 
Etkin, Steven A. 30 Schoonover, John D. 
Feaver, Douglas B. 27 Schwager, Dianne S. 
Gleason, Martin F. 36 Sloan, Donald R. 
Guido, Sally ‘ Steinberg, Harold I. 
Hart, D. Scott 35 Turillo, Michael J. 
Holec, James M. 30 Turk, Frederick J. 
Horner, David G. Warrenburg, Wallace R. 
Howell, James T. 34 Welsch, Donald R. 
Klein, David C. 11 


1979 Index by titles and authors 


Article number Title Author(s) 
Janu 
Fy 
Focus on planning: 
Planning for change and uncertainty Sloan, Donald R. 
Adapting systems to cope with multiple futures Welsch, Donald R. & 
Lee, Robert W. 
Marketing and distribution planning for no-growth Guido, Sally 
Cooper, Daniel 
Manufacturing resource planning is now a virtual 
necessity Regentz, Michael 
Planning the best use of human resources Beal, Katherine 
What if? — planning models for plotting future 
scenarios Crabill, Thomas B. & 
Nilsen, Kenneth O. 


The role of the financial executive in planning support Najarian, Gerald 
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1979 Index by titles and authors 


Article number Title Author(s) 
March 
’ April 
8 Bank planning led by EDP Louderback, Peter D. 
Focus on higher education: 
Does management by objectives make sense for 
colleges and universities? Nelson, Charles A. 


Strategic planning for higher education Horner, David G. 

Plan accounting systems for special needs Klein, David C. 

Speeding and enlarging the scope of planning Turk, Frederick J. & 
Oppenheimer, Allen M. 


Grasp the handle on the budget Steinberg, Harold I. 
Simpler ways to convey essential management 
information to directors Erikson, Walter E. 
Focus on savings & loans: 
15 Costing becomes drastically important Bugbee, Bruce A. & 
DeRusso, John J. 
16 Aggressive marketing is overdue Turillo, Michael J, 
17 Improving branch office performance Moran, David E. 
18 Untieing the knots in public school curricula English, Fenwick W. 


July 
August 


19 Who pays for pure water? Warrenburg, Wallace R. & 
Martinez, Robert L. 
Focus on marketing: 
Rapidly expanding role of marketing Lee, Robert W. 
Universal marketing concepts for strategic planning Guido, Sally 
Pricing for the marketplace Parrett, Daniel J. 
Neglected aspects of market forecasting Welsch, Donald R. 
Boons and burdens of tomorrow’s communications McGuffie, Patrick A. 


Strategies for getting the right job Dvorak, Donald F. 
Focus on mass transit: 

Heartening trends in mass transit (editorial) 

Transportation, politics, and finally Metro Feaver, Douglas B. 

Unique features of the Metrorail alternatives analysis Bruggeman, Jeffrey M. 

Performance audits are like regular medical check-ups Baker, H. Scott, 
Dornan, Daniel L., & 
Schwager, Dianne S. 

New initiatives for financing Holec, James M. & 
Etkin, Steven A. 

Imaginative fare structures can increase ridership Dygert, Paul K. 


The pressing need for management information Lidd, Stephen J. 
systems 


PMM&Co. / Management Focus / November-December 1979 





1979 Index by titles and authors 


Article number Title Author(s) 

November 

December 

33 Effective ways to improve public education English, Fenwick W. 
Focus on medical costs and how to control them 
34 Might the health care industry function as if it were a Dr. J.T. Howell 
regulated public utility? 
Hospitals should evaluate their rate setting strategies Hart, D. Scott 

Gleason, Martin F. 

ZBB at its best Connell, James E., 
Schoonover, John D. & 
Kory, Paul F. 


DRG: another way to reimburse costs 


Annual Index 


Special groups of related articles 


issue Page Issue 


Focus on planning: Jan./Feb. 3 Focus on marketing: July/August 


In these days of Once merely an adjunct 


economic and social 
turbulence, planning 


to sales, marketing has 
expanded into the 


must be nimble and 
flexible to accommodate 
many possible futures. 
This entire issue is 
devoted to modern 
planning methods and 
their applications to the 
major facets of business 
operations. 


Focus on higher March/April 


education: 
Improvements are 
coming through a more 
thorough application of 
management science and 
modern planning 
techniques. 

Focus on savings and May/June 
loan: 
Coping with fierce 
competition in a newly 
competitive world. 
Other thrift and banking 
institutions take note. 


long-range planning 
area; it now clearly 
portrays an 
organization’s goals and 
objectives and maps 
ways to attain them. 


Focus on mass transit: Sept./Oct. 


Efficient public 
transportation can go far 
toward reducing the 
nation’s energy 
problems. 


Focus on medical costs Nov./Dec. 


and how to control them: 
The health care industry 
may become a kind of 
regulated public utility. 
Much ingenuity will be 
needed for setting rates 
and arranging new ways 
for reimbursement. 
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